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Saving Water. Engaging Customers. 

®



Information-based efficiency 
Tapping the Power of Information & Social Norms 

 

 Increasingly, 
customers are 
expecting their 
utilities & services 
to provide 
information and 
smart control 

 
 

Self reporting and comparison to others in peer groups  
provided the incentive to be proactive. 

-- Todd Camp 



SURVEYS 

data inputs 

METERS 

REBATES & 
INCENTIVES  

REAL-ESTATE 
CITATIONS 

WEATHER & 
CLIMATE 



outputs 
®

CUSTOMER 
HOME WATER REPORTS & 
WATERINSIGHT PORTAL 

UTILITY 
DASHBOARD & 
PROGRAM OUTCOMES 



Home Water Reports 

Home	  Water	  Reports	  
	  
§ Water Consumption & 

Score 
§ Social “Neighbor” 

Comparisons  
§ Personalized 

Recommendations 
§ Program Promotions 
§ Targeted Messaging 
 



WaterInsight Customer Portal 

 
§  Historic Trend Analysis 
§  Targeted 

Recommendations 
§  Seasonal Use Comparison 
§  Estimated End Use 
§  Personalized Savings Plan 
§  Real-Time Use (if AMI) 



personal and relevant analysis 

Compara.ve	  Water	  Use	  Analysis	  against:	  
• 	  Themselves	  

• 	  IRWD	  Alloca.on	  
• 	  Peer	  /	  Cohort	  Group	  

+	  With	  customized	  savings	  recommenda.ons	  
+	  Seasonal	  water	  use	  analysis	  

	  



visual actions, quantified savings 



personal action plan 



tracking usage and end-use 



find and be alerted to leaks 



5%+  
WATER SAVINGS 

3x 
CUSTOMER ENGAGEMENT 

74% 

26% 

WATERSMART CONTROL 

outcomes 

Participation in Existing Programs 



29% 

22% 
21% 

14% 13% 12% 

Explaining your Water 
Use 

Showing Ways to Save 
Money on Water Bill 

Providing Tips to Reduce 
Water Use 

2x 
CUSTOMER 
SATISFACTION 

% CUSTOMERS WHO RATED THE UTILITY “EXCELLENT” 
With WaterSmart 

Control 

results 



visit watersmartsoftware.com 
thank you 
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